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Overview
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The problem By 2039, it is
estimated that the 

number of one-person 
households will rise to 

10.7 million 
ONS (2018)

Over 700,000 young 
people (16 - 24 years) 

said they were 
“often” lonely

ONS (2018)
The number of over-50s 
experiencing loneliness 
is set to reach 2 million 

by 2025/26
Age UK (2018) 
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For everyone.

 Through our phone line and social media hub, we keep 
everyday conversations alive, are the go-to place for a chat 
and play an active part in addressing loneliness, isolation 

and mental health. 

Connecting the nation through conversation
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We are chit-chat. 
chit-chat is a new not-for-profit organisation 
creating a place for everyone to have a
conversation. Born during the peak of a
global pandemic and unprecedented
isolation, we strive to change how we
interact with one another. 

We want people to grab a brew, give us a call 
and engage with us through social media. Any 
conversation is welcome, from the weather, 
favourite movies or music, to sport, culture 
and how to keep fit indoors.

Our enthusiastic volunteers oversee the phone 
line and social media throughout the week and 
are committed to having a friendly discussion 
with anyone who reaches out. 

We’re here to listen, we’re determined to reduce 
the number of people who are lonely and
we’re here to chit-chat. 
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At chit-chat, we aim...
1. To ensure everyone can chat and collaborate, finding a 

conversation through a channel that suits them. 

2. To develop meaningful connections. 

3. To bring people together, creating a sense of belonging and 
reinforce community spirit. 

4. To alleviate loneliness and isolation, promoting positive 
emotional, psychological and digital wellbeing.

5. To leverage the power of volunteers.  
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We aren’t just a phone-line.
We are a community. 
We are for everyone.  
chit-chat LINE
9am – 9pm, seven days per week. Coordinated by 
our volunteers, our anonymous phone line is for 
anyone who simply wants to have a natter. chit-chat 
is available to anyone, of any age and anywhere
in the UK. 

chit-chat LIVE 
Collaborations with musicians, comedians, artists, 
chefs, community groups, motivational speakers 
and influencers through Instagram LIVE and 
Facebook LIVE.

chit-chat HUB 
We want to bring people together on our social 
media, connect with everyone and create engaging, 
innovative content. With chit-chat, there’s never a dull 
moment; our positive news stories will put a smile on 
the face of the nation.
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“I phoned the number and one of the volunteers answered; instantly I felt as 
though I was talking to one of my friends. Conversation flowed as we both shared 

different things about our lives. I realised this was what I needed.”
(Amy – 19-year-old university student)

“chit-chat brightened up my day. The conversation I had provided me with a 
much-needed outlet to talk about my concerns. I just completely switched off from 

work. It has given me a chance to sit down with a cup of tea and reflect.”
(Qais – 35-year-old NHS worker)

“Volunteering for chit-chat is so rewarding. In uncertain times like these, there are 
people who need a friendly voice. It is easy to feel that you are powerless, but by 

allowing people to feel heard, listening to them share their thoughts or talk about 
their favourite film, you see the positive impact it has on their self-esteem and 

happiness. It puts a smile on my face too.”
(Matt – 20-year-old chit-chat volunteer)

“I live alone and very rarely get visitors. chit-chat brightens my day. Anybody can 
phone them while they are open and speak to someone who will listen and 

exchange views. We need each other, so let us grab the opportunities given to us by 
the wonderful chit-chat volunteers.”
(Peter – 91-year-old retired school governor)
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Lewis Alexander Baxter
Founder 
Following conversations with an 88-year-old friend, small business owners, frontline workers and a university 
student uncertain about their studies, Lewis identified a real need for a place to simply have a chat. chit-chat was 
formed. Featured in The Guardian and BBC, Lewis delivered his first TEDx talk in June 2019. An award-winning 
public speaker and mental health advocate, Lewis has an innovative approach to driving projects forward and 
leading cutting-edge campaigns. 

chit-chat fact - Lewis has played the trumpet for over 10 years  

Lauren Lamb
Head of Social Media 
A university student reading English and Russian at the University of Leeds, she is passionate about wellbeing and 
bibliotherapy. Lauren oversees chit-chat’s social media presence and collaborates with brands and influencers to 
expand our reach. The digital age has changed how we communicate. Lauren is a firm believer that a cup of tea 
and a chit-chat can solve many of our worries and anxieties. 

chit-chat fact - Lauren has a twin sister. 

Matty Hall
Head of Creative
As a promising graphic design student, Matty is the driving force behind chit-chat’s creative direction, brand and 
visual identity. He has been at the forefront of Lewis’ projects, helping bring them to life and maximising their 
impact. Matty is a keen mental health advocate and uses both music and art as his escapism.

chit-chat fact - Matty currently has 18 guitars
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In our first 14 days, we worked tirelessly to build a team of volunteers and 
raise awareness of our new service. 

How chit-chat has made a difference.

51,000  
people reached through our 

social media channels

180
calls taken in 10 days

25 
volunteer 

call-handlers recruited 
and trained

15 
volunteers supporting office 

admin, communications, 
marketing & social media 
and business development

 

Press 
features 

BBC Radio 5 Live
BBC Radio Essex
BBC Radio Leeds

BBC Radio Lancashire
Pulse Radioo
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The next step for
chit-chat.

To build a network of charitable 
partners, councils, businesses, 
community groups and 
brand ambassadors.

To expand our phone line services 
and our reach on social media.

To create a website to expand our 
community, using it tell our story and 
our mission.

To refine our evaluation and quality 
assurance strategy, actively seeking 
feedback from callers, volunteers and 
our partners to ensure constant
improvement and growth.
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